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FOREWORD

The present publication "Marketing of Fruits & 

Vegetables in West Bengal" is an outcome of the 

doctoral thesis of Dr. Arnab Kumar Maiti, Senior 

Faculty Member of MSME Development Institute, 

Govt. of India, Kolkata.

The author has applied innovative ideas & 

conception and incorporated up-to-date departmental 

data & information on fresh fruits & vegetables of 

entire state of the West Bengal. The ndings of the study would be useful in 

understanding growth and to plan strategy for future growth of fruits & 

vegetables output at the State.

Besides, the research content i.e. "Marketing of Fruits & Vegetables in 

West Bengal" develops series of innovative information on resources 

allocated for marketing research on fresh fruits and vegetables in the State 

of West Bengal. It would be very useful to other researchers and all those 

interested people/entrepreneur for the benet of the State and the farming 

community.





PREFACE 

The present study „„Marketing of Fruits and Vegetables in West 

Bengal’’ Ph.D. thesis  in a book form has been  arranged  altogether in 

eleven chapters including Introduction which presents the items are 

given in a chronological order: Chapter II: Historical Background of 

the State deals with Suba Bangla, The First Partition; The Second 

Partition & The Present Shape has been described, Chapter III: This 

chapter covers Geographical Environment of the State — Location, 

Climate, Geographical Regions & Zones, Agro Climatic Regional 

Planning, Soil Characteristics of the State, Soil Requirements for 

Growing Vegetables, Physiography, Chapter IV: This chapter contains a 

detailed account of Cultivation of Marketable Fruits & Vegetables 

in the State — Agriculture of the State, Horticulture in West Bengal, 

Cultivation of Fruits & Vegetables in the State, Some Selected Fruits & 

Vegetables Grown in the State, Improved Cultivation Techniques, 

Requirement of Environmental Conditions, Classification of Vegetable 

Crops, Different Stages of Cultivation of Vegetables, Tissue Culture, 

Protected Cultivation Technology for high quality production of 

Horticultural Crops, Precision Farming Green House Technology, 

Chapter V : This chapter seeks to present Processing & Preservation 

of Fruits & Vegetables in the State — Genesis of Food Processing & 

Initiative taken by the Government in the State, Need for setting up Agro 

Processing Units in the State, Importance of Processing Sector, The 

Status of Food Processing Industries in the State, Scope & Range of 

Processed Food Products, Packaging Requirements for fresh Fruits & 

Vegetables, Measures of Food Safety & Quality, Setting up a Testing 

Laboratory in the State, Chapter VI: This chapter contains a detailed 

account of  Agri. Export Zones & Allied Services — Trade & 

Commerce in Ancient India, Concept of Agri. Export Zones for Export, 

Agri. Export Zones e.g., Pineapple, Litchi, Mango, Potato & Vegetables, 

Allied Services e.g., The Agricultural & Processed Food Products Export 

Development Authority, National Horticulture Board, National Institute 

of Post Harvest Technology‟s Horticulture Training Center, National 

Bank for Agriculture & Rural Development, West Bengal State Food 

Processing & Horticulture Development Corporation Ltd., Export Credit 

& Guarantee Corporation, National Institute of Agricultural Marketing, 

The National Agricultural Co-operative Marketing Federation of India 

Ltd., Indian Institute of Packaging, National Institute of Food Technology 
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Entrepreneurship & Management, Indian Institute of Crop Processing 

Technology, Indian Grape processing Board, West Bengal Agro Industries 

Corpn. Ltd., West Bengal State Seed Corpn. Ltd., West Bengal State 

Warehousing Corpn, Chapter VII : This chapter covers Infrastructure 

Development in the State — Infrastructure, Transport, Inland Water 

Transport, The Construction of Second Hooghly Bridge, State Transport 

Corporations, State Govt. Undertakings in the Transport Sector, Water 

Transport Service, Development work taken up the Transport 

Department, Computerization of Motor Vehicles Department, Road 

Safety Scheme, Bus Stand Scheme, TOIP Schemes, etc Railways, 

Airports, Ports, Generation of Power, Rural Electrification, Distribution 

& Transmission, Renewable Energy Development Programmes, Tele 

Communication, Warehouses, Cold Storages, Pack House, Food Parks & 

Mega Food Park, Center for Perishable Cargo, Banking & Finance, 

Market, Research & Development Works, Training & Programme, 

Chapter VIII : This chapter deals exhaustively with Marketing 

Scenario i.e. Marketing of Fruits & Vegetables in the State in its 

various aspects — Internal & Foreign Trade, Agricultural Marketing, 

Historical Background of Agricultural Marketing & the Measures taken 

by Govt. to improve it, Market Survey, Grading & Quality Control, 

Legislation, Developmental Work, Fruits Products Order: 1948, 

Development Programmes under new Govt. of the State, Present Status 

of Regulated Market Committees in the State, Progress in Agricultural 

Marketing in the State Regulated Market Project, Market Linkages- Cold 

Storages, Market Price of Agricultural Produce & Supply of Other Allied 

Information, Status of Agricultural Produce in the State: Krishak Bazar, 

Arrangement for „Agmark‟ Grading, New Schemes for Agricultural 

Marketing, Status of Agricultural Produce Market in the State, Markets 

& Rural Mandis, Markets Linkages: Mandis for Horticultural Produce, 

Panorama of Average Rural Markets in the State, Need for exploring the 

Rural Markets, Seasonal availability of fruits & vegetables in the State & 

its impact on Price, Demand for & supply of fruits & vegetables in the 

markets in the State, Distribution Channels, Marketing Channels & 

Hats, In Rural & Semi Urban Areas, Buying behavior of Traders & 

Intermediaries, Wholesalers, Commission Agent, Byapari, Small Traders, 

Exporters, Pricing, Export Potential of Horticultural Produces, Export of 

Vegetables, Need for Export Oriented Horticulture Growth, Reasons for 

Low Export, Export Promotion activity taken by the Deptt. of Food 

Processing Industries & Horticulture, Action Plan Suggested, Need for an 

Importance of Quality Control, Progress of Quality Control Measures, 

Quality Control Laboratory, Importance of Packaging in Export 

Promotion, Official Regulations & Restrictions, Packaging for Export, 

Market Requirement, Competition, Display and Consumer Attitude, 

Transport, Storage & Handlings, The Status of Agricultural Co-operative 

Marketing in the State, Need for Developing Co-operative Organizations 
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in the State, Agricultural Marketing Reforms & Contract Farming, 

Horticultural boosts Agriculture Income & Export Opportunities, Salient 

Features of Foreign Trade Policy: 2009-14, Govt. of India, Chapter IX : 

This chapter seeks to present Analysis & Interpretation — primary 

data & information, procured as per specified format supplied to 

respective parties e.g., consumers, retailers, farmers & producers, traders 

for the purpose on random sampling basis in the State. The primary data 

relating to  consumers‟, retailers & opinion of farmers and producers are 

briefly narrated. Primary data & information, procured as per specified 

format supplied to respective parties e.g. 250 consumers, 100 retailers, 

farmers & producers, traders for the purpose on random sampling basis 

in the State. The primary data relating to consumers‟ behaviour, retailers 

and opinion of farmers & producers are briefly narrated, Chapter X : 

This chapter which presents the Summary of the thesis — its 

Findings, Problems, Recommendations, Conclusion and 

Bibliography, Chapter XI: Recent Development. 

The Author collected departmental data from different Government 

Organizations & Training Institutes and incorporated in the book in 

different chapters in the list of tables in a chronological form.  

The findings of this study would guide the creation, supply & use of 

fresh fruits & vegetables information & also will develop its collection and 

design services as per needs of Researchers, Entrepreneurs & the 

Farming Community for maximum benefit in the State of West Bengal.  

 

Dr. Arnab Kumar Maiti
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West Bengal at a Glance 

 Geographical Area in sq. kms. Total: 88752. Rural: 85427.26, 

Urban: 3324.74. 

 Administrative divisions : District :18 (including Kolkata), 

Divisions: 3 & Subdivisions : 65, Police Stations: 463, Blocks: 

341, Municipalities : 120, Municipal Corporations: 6, Panchayat 

Samiti : 333, Gram Panchayat : 3354, Mouza: 40782, Nos. of 

inhabited Villages : 37945, Town 375. 

 Population 5,5580,647 (1981), 8,01,76,197 (2001). 

 Density of population per sq.km. 615 (1981), 761 (1991), 903 

(2001). 

 Rural-urban population  : Rural 5,77,48,946, Urban 2,24,27,252 

(27.97%).  

 SC/ST Population : SC: 1,84,52,555.  ST: 44,06,794.  

 Nos, of Schools: Primary Schools : 49865, Junior/High Schools : 

1984, Higher/Higher Secondary : 7376, Shishu Siksha Kendra : 

16117. 

 No. of Colleges: General Degree College: 356, B.Ed./PGBT: 30, 

Physical Education: 4, Law: 9, Home Science: 1, Music: 2, 

English &  Tech.: 45.  

 Medical : 7, Business Management: 8, Special Institute: 3.  

 Net Cropped Area : (in thousand hectares) 1674.24. 

 Total Forest Area (in thousand hectares) 1674.24. 

 Total Agricultural Produce : (in thousand tons in 2004-05) Rice 

14884.9, Wheat: 841.5, Pulses: 167.3, Oil Seeds : 556.8, 

Sugarcane : 10332.2, Tobacco: 20.1, Potato: 7106.6, Dry Chillies: 

61.4, Ginger (Dry): 18.8, Mango: 460.75, Banana : 512.52, Pine 

Apple: 349.85, Papaya: 253.14, Guava: 140.89, Jackfruit: 148.38, 

Litchi: 69.91, Mandarin Orange: 32.27, Other Citrus Fruits: 

50.57, Sapota: 45.39, Other Fruits : 65.11, Tomato: 757.95, 

Cabbage: 1863.91, Cauliflower: 1748.17, Peas: 122.02, Brinjal: 

2701.69, Onion: 183.58, Cucurbits: 1748.17, Ladies Finger: 

677.28, Radish : 358.63, Other Miscellaneous: 961.20.  
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 Jute (in thousand bales of 180 Kgs) : 7853.2, Tea (in thousand 

Kgs) 188081. 

 Regulated Market Committee : 46. 

 Principal Market Yard : 28. 

 Sub Market Yard: 149. 

 Rural Periodical Hats/ Bazars : 2918.  
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